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As an Assistant Brand Manager in an FMCG brand team, you play a pivotal role in supporting the
Senior Brand Manager in executing brand strategies that drive growth and market share. You will
work closely with cross-functional teams to ensure the successful management of our brand portfolio.

Description

Main responsibilities

Obtain clear understanding of current sales/brand situation.

- Analyze key data to understand and leverage key consumer-insight led trends in the current
market.

- Ensure clear understanding of the drivers and inhibitors of the performance of the brands.

- Pro-actively and continuously identify gaps and new opportunities to drive the portfolio & activation
through a clear understanding of the consumer, competition and trade.-Build and lead through
innovation, working with multi-functional teams.

- Build existing range of products via maintenance and renovation of base products, refreshing and
extending as appropriate with relevant new products and concepts.

- Develop breakthrough launch plans for the brand innovation, creating compelling activation plans
that will drive trial on these new products, and beyond (holistic brand level) especially in digital field.
- Drive strong execution of the agreed support plan & recommend amendments to the plan as
appropriate to drive stronger performance including in-store POS/activations.

Profile

Education background
G * Possess a degree or equivalent (Marketing, Business Management or Communications
HERE
background preferred)

Technical Skills and Experiences required

* Project Support: Provide critical assistance/take a lead role in project management, ensuring the
efficient execution of brand initiatives and product launches. Collaborate with cross-functional teams
to achieve project objectives.

* New Launch Initiatives: Assist in the planning and execution of new product launches, including
coordinating the introduction of multiple SKUs. Learn and contribute to fast-paced launch schedules.
* Brand Holistic Management: Support the Senior Brand Manager in overseeing the brand
holistically. This includes contributing to core SKU renovation, maintenance, and the introduction of
limited-edition products.

* Brand Marketing Experience: 2-5 years of experience in brand marketing, preferably within the
FMCG industry, including a responsibility for a portion of the brand P&L.

* Language Proficiency: Utilize your native-level Japanese language skills for effective communication
with Japanese-speaking stakeholders. Additionally, contribute to English business-level written and
spoken communication as needed

Job Offer
- Environmentally friendly brand focused on health
- Central work location
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A leading global food and beverage company, dedicated to promoting health through its products
and practices, is seeking passionate individuals. It focuses on high-growth, health-focused categories

TEICODVWTHELLE) and values diversity and inclusivity in its workforce. The company, operating in Japan, is an equal
opportunity employer, valuing qualifications and merit above all else. For those seeking autonomy
and exciting career opportunities, this company offers a unique environment to thrive.
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