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Assistant Brand Manager - Food Brand
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The Assistant Brand Manager role involves managing assigned brands to achieve financial and share
goals, while assisting supervisors for effective brand management. This position collaborates with
various departments to develop and execute marketing strategies and programs.

Description

* Collaborate with Brand Manager and Japan Marketing team to develop and execute brand
strategies and commercial programs.

* Lead planning and execution of marketing programs for assigned brands.

* Work with R&D to develop product innovation and execute launch plans.

* Manage brand building budget and analyse sales performance.

* Coordinate cross-brand promotion planning and execution.

Profile

* Minimum four-year university degree.

* 3-5 years of successful brand management experience in consumer goods.
* Experience in digital marketing preferred.

* Fluent in Japanese and English, both written and spoken.

Job Offer

* Opportunity to work with a renowned company in the consumer goods industry.
* Competitive salary and benefits package.

* Dynamic and collaborative work environment.

* Growth and development opportunities.

X, UTOBRERZ UhSHENLET, SMICDEEL TIE, Kelsey WarelZHREILVED
# < 2 11+813 6832 8655,

Our client is a leading company in the consumer goods industry, committed to innovation and
excellence. They offer a dynamic and collaborative work environment where employees are
empowered to make meaningful contributions and drive success. With a strong focus on growth and
development, joining our client means becoming part of a team dedicated to shaping the future of the
industry.
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